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Key findings from Technomic
disposables study

Current foodservice
environment

* Forecasts for 2025
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So let’s talk about disposable
packaging....
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MANUFACTURER SHIPMENT DOLLAR SALES SHARE OF
FOODSERVICE INDUSTRY
$331B

Bev-NonAlc
13%

Bev-Alc
A 6%

Disposables
12%

Other
Nonfoods*
2%

*Chemicals, tabletop, utensils, non-capitalized supplies & equipment
Source: Technomic
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FOODSERVICE DISPOSABLES
2 YEAR COMPOUNDED ANNUAL GROWTH RATES

2017-2019

2019-2021

2021-2023

Unit Growth Rate

1.0%
1.6%

Source: Technomic
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Dollar Growth Rate

A%
2017-2019
3%
2019-2021 4% .
9%
2021-2023

8%

B Foodservice
Industry

m Disposables




Share of Restaurant Sales that are Off
Premise

Source: Technomic
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Restaurants
total 3/4t"s of
disposable
purchases

Source: Technomic

*Supermarket foodservice, c-store foodservice,
healthcare, education,, military, corrections, B&,
refreshment services, travel & leisure, and all other
foodservice segments.

© 2025 Technomic, Inc.

SEGMENT SHARE OF DISPOSABLES DOLLARS

All Other
Foodservice*

24%

Fast casual
10%

Full service
22%

Quick service
44%




DISPOSABLES MATERIALS
% of Industry Units

Molded
Aluminum EF paper* fiber

2%\1% / 1% EF plastic**
\ 19%
o
Foam_\

3%

Standard paper

Standard plastic
55%

Source: Technomic

Substrate

Growth

Standard paper
Standard plastic
Foam
Aluminum

EF paper
Molded fiber

EF plastic

*Note: Noncoated compostable paper and tree-free paper (e.g., bagasse, wheat straw, bamboo, etc.); Excludes products with recycled content only

**Note: Bioplastics and rPET
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Packaging
functionality
Is important
to
consumers

Base: 1,502 consumers

Q: How important are each of the following disposable
packaging attributes?

1to 5 scale used, where 5 = extremely important
NA=Not asked in 2022
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DISPOSABLE PACKAGING ATTRIBUTE IMPORTANCE-CONSUMERS
(% SOMEWHAT/EXTREMELY IMPORTANT)

Hygienic/sanitary

Primary
Importance

Ability to maintain temperature

Stops oil and grease stains

Durability

Easy to use

Secondary
Importance

Tamper-evident

Food packaging has separate compartments for different
types of food

W 2024

Environmentally-friendly

Made in USA

Good appearance/ aesthetics

Tertiary
Importance

Clear/transparent



OPERATOR DISPOSABLES PURCHASE DRIVERS

Top 2 BOX
T
Tier

Functionality 94%

° ° Product quality > 93%

F u n Ct I o n a llty’ Availability through distributors used .g 92%
q u a lity, p ri c e Cos‘t/price - a 90%
Hygiene/sanitation of products 85%

a n d s a n itat i O n Packaging appearance/aesthetics 77%
Multiple applications 75%

a re m O St Laws/regulations % 67%
° Pre-wrapped g 63%
I m p O rta nt to Environmental friendliness § 63%
tO rs Tamper-proof/-evident seal on packaging 62%
Opera Consumer demand 61%
Breadth/depth of manufacturer line 56%

Manufacturer website information 51%

Origin/made in USA > 50%

gaf/shgr?::;g?ng inglo-use, disposable packaging Rep/broker insight and information ’% 47%
o P, Do oo Distributor/DSR recommendation - 46%
extremely important Ability to customize with our logo 43%
Supplier brand name 42%
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OPERATOR AGREEMENT ON DISPOSABLE PACKAGING STATEMENTS

(TOP 2 BOX)*
I 55%
We are looking to cut the costs of our disposable _ 50%
packaging 69%

72%

w2018
m 2020
2022

2024

We try to buy the least-expensive disposable packaging

D s0%
I'm willing to pay a premium for a higher-quality _ 36%

disposable packaging

*1 to 5 scale used; 5 = totally agree
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CONSUMER VIEWS ON DISPOSABLE PACKAGING

QUALITY OFFERED BY OPERATORS

2018

2020

2022 11% 28% 44% 16%

2024

H Excellent ®mVeryGood m Good [Poor/Fair

*1 to 5 scale used; 5 = totally agree
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ENVIRONMENTAL FRIENDLINESS IMPORTANCE IN DISPOSABLE PACKAGING
TOP 2 BOX

81%

57% 58%

Consumers Operators
m 2022 m2024

1to 5 scale used: 5= extremely important
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Base: 1,502 consumers

2018

2020

2022

2024

“IT IS IMPORTANT FOR AMERICANS TO BE ENVIRONMENTALLY-CONSIOUS
CONSUMERS -TOP 2 BOX

72%

72%

Q; Please indicate your level of agreement with the following statements. Use a scale where 1= strongly disagree and 5= strongly agree.)
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77%

81%

15



% OPERATORS INDICATING LAWS/REGULATION ENACTMENT ON DISPOSABLE PACKAGING IN THEIR AREA

Most common regulations cover.

* Styrofoam bans
* Plastic container, straw or bag

bans
* Feesforplastic bag use

RegUlation 57% * Recycling mandates 58%
covering

47%
disposable a3
pacC ka gi ng 36% 36% 36%
expected to

Increase
18%
13% I
Total US Northeast Midwest South West
B Laws Enacted in Last 2 Years Expect Laws to Be Enacted in 4-5 Years

Base: Operators
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LAWS AND REGULATIONS SUPPORTED BY CONSUMERS REGARDING
DISPOSABLE PACKAGING

Bans on certain types of dispo§able plastic beverage or food _ 37%
containers
Bans on Styrofoam/polystyrene packaging _ 35%
Patrons can bring in their own reuseable containers for takeout _ 32%
Bans on plastic bags _ 29%
Bans on plastic straws _ 27%
Required separation of disposable packaging by material for recycling _ 26%
Additional fees for plastic bags _ 23%
None of the above _ 24%

Base: 1,502 consumers

Q: Which of the following laws/regulations around food/beverage disposable packaging
would you support being passed by your state/local government?
© 2024 Technomic, Inc.



0/
74 0 say sustainability will become more

iImportant in the next 5to 7 years

0/
7 1 0 will completely/mostly rely on supplier

support on initiatives
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Why?
1.1t’s the right thing to do
2.To make a positive impact onthe environment v/

3.More consumers will expect it \
4.There will be more regulatory requirements

Source: Technomic Omnibus operator survey
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Long-range industry

initiatives . . . k-

1. Reducing food and packaging waste

Reducing carbon footprint

Sustainable sourcing
Packaging characteristics
Reducing pollution

Energy efficiency/reduction

Animal welfare

©® N O O &~ WD

Certifications

Source: Technomic Corporate Social Responsibility and Sustainability Multi Client Study
Image Source: Shutterstock
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Actions

* Reinforce disposable quality importance to
operators

* Elevate sustainability initiatives

* Remember non-restaurant segments
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Current economic trends are
solid softening
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New policies present

uncharted territory
* Industry stakeholders strategizing to
understand, mitigate impact

* Creates opportumt’y‘wa TA R I F FS

products?

» Uncertainty about materials, equipment JUST AHEAD
for new renovations, n '

* Reduce consumer purchasing power y

Image Source: Shutterstock
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CONSUMER CONFIDENCE
MONTHLY INDEX

150

CONSUMER
140 CONFIDENCE
ANNUAL AVERAGES
130
=
N
120 = BB e
-l BSECE
(@) — CE —
110 =
100
90
80

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2020202120222023 2024

Source: The Conference Board
Note: 1985=100
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Quarterly Gross Domestic Product FORECASTS
Real

3.0%

2.5%

2.0%

1.5% «@=Jan 2025 FC
«®=April 2025 FC

1.0%

0.5%

0.0%

1Q 2Q K{0) 4Q

Source: Oxford Economics
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% OPERATORS INDICATING CONCERN LEVEL ON
TARIFFS

Not at all
concerned
2%

Not very
concerned

12% Very concerned
20%

Neutral
22%

Concerned
43%

Q. How concerned about the impact of tariffs on your business?
Base: 511 Operators
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% OPERATORS INDICATING LEVEL OF IMPACT ON
DISPOSABLE PURCHASES DUE TO TARIFFS

Disposable
impact

Significant
impact
34%

views are
mixed

Minimal/no
impact
33%

Q. Whatimpact do you believe will tariffs have on your disposables
purchasing? Base: 511 Operators
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ANTICIPATED OPERATOR ACTIONS DUE TO TARIFFS

Local sourcing [T 40%
Raise menu prices [ 319

SKU review e 287

Add service charges [N 20%
Stockpile I 20%
Reduce portion sizes [N 19%
Renegotiate contracts [N 17%
No changes [ 22%

Q: What actions do you anticipate taking due to higher tariffs? Base: 511 operators.
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Labor cost

pressures

e 21 states, 48
cities/counties raise
minimum wage on Jan 1

e Stronger labor unrest

* Tip credit elimination
continues

* |Increasing benefit costs
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REVISED 2025 REAL GROWTH FORECASTS

ORIGINAL 2025 REAL GROWTH FORECAST SCENARIOS
(Jan 2025) (Jan 2025)

High Baseline Do

Base:
Q:
Note:
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2025 To-Do List

* Revisit customer prioritization, approaches

* Elevate initiatives. products that create tangible
value, differentiation

* Attack industry growth pockets

© 2025 Technomic, Inc.
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