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Who is the Paper 
and Packaging 
Board?
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Iconic Industry-Funded Campaigns

Approved, funded and operated by 
commodity producers and industries, a 
checkoff program allows these 
producers and industries to pool 
resources for advertising campaigns, 
market research, new product 
development and consumer education.

WHAT IS A CHECKOFF PROGRAM?
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About the Paper and Packaging Board

45+Celebrating 10 years: 
Started in 2014 by paper 
and paper-based packaging 
manufacturers

U.S. manufacturers and 
importers of paper products 
fund the board’s efforts

Average Annual
Budget

Campaign communicates 
industry’s environmental 
stewardship story, well-
established recycling practices 
and product innovation

Targeting 75% of U.S. population 
ages 18-49

$20M

2014

The only national consumer marketing campaign
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Products P+PB Represents
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Creating A Sustainable Movement
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Integrated Papertarian Campaign Reaches 
Consumers and Customers
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Editorial Power Engine: HowLifeUnfolds.com



Recycling
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Answering Consumers Recycling Questions
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Test. Learn. Revise Message.

Evolution:
• Highlighted specific locations that accept pizza boxes for recycling 

based on study results (awareness)
• Adjusted copy to include:

• Pizza boxes are made to be recycled
• Check your local guidelines first
• Ask your local recycling facility to accept pizza boxes

Response:
• Consumers did not accept this message 

based on instilled beliefs that food 
contamination meant non-recyclable

• They were not seeing pizza box acceptance 
in their specific area
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Super Bowl: News Media Ate It Up



Are Coffee Cups 
Next for Increased 
Recycling?
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The State of Paper Cup Recycling
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2021: Percentage of Population with Access to Collection for these products

Pizza Boxes Paper Cups

Source: AF&PA 2021 Recycling Access Study, measuring curbside and drop-off community recycling programs provided through municipal or county governments 



© 2024 Paper and Packaging Board

More Brands Get on Board
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Tackling Coffee Cup Recycling



Gen Z Online and On Campus

…check to see if your local 
recycling center also accepts 
items like paper coffee cups …
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The Campaign Gets 
Results
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How We Know the Campaign Works

• Annual consumer Attitudes 
and Usage tracking survey

• Ad testing with consumers

• Ad performance/Google 
Analytics/SEO

• Share details with members in 
our publications, reports, 
blogs and webinars
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of consumer target 
audience who’ve seen 

the campaign are 
increasingly aware of 
paper’s renewability.

66%

Changing Perceptions: More Awareness of 
Paper’s Renewable Nature

44% 45% 47% 45%

56%
62%

66%

Aug '15 May '16 Apr '18 May '19 Jun '22 May '23 Jun '24
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Consumers’ Preference for Paper Increases
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Recycling - Packaging

The reported rate of recycling paper-based product packaging remains high, with 7 in 10 consumers 
saying they do it all or most of the time.

% Recycle Paper-Based Product Packaging 

41% 37% 35%

26% 29% 35%

Jun ‘22 May ‘23 Jun ‘24

Always 
(100% of time)

Most of the 
time (75% of 

time)

Adults 18+
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Go Papertarian: Choose Products Packaged in 
Paper



Stay Connected
Follow us and share our content at @HowLifeUnfolds on Facebook, Instagram & TikTok 

and @Paper and Packaging Board on LinkedIn.

Patti Boerger – pboerger@paperandpackaging.org

http://www.facebook.com/howlifeunfolds
https://www.linkedin.com/company/paper-and-packaging-board
http://www.instagram.com/howlifeunfolds
https://www.youtube.com/howlifeunfoldsppb
https://www.tiktok.com/@howlifeunfolds?lang=en
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