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$302.9 Billion
Inside sales

25% Overall Foodservice
~16.5% Prepared Foods

Source: NACS CSX Convenience Benchmarking Database
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sales / store / month
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22%
Source: NACS CSX Convenience Benchmarking Database



• 2,002 Respondents 
• Purchased foodservice items 

within the last 60 days

• 66% satisfied or extremely 
satisfied 

• Many shop every day, or 
multiple times per week 

• Primary Foodservice Purchase: 
Dispensed Beverages   
(hot/cold/frozen)



Source: NAG Convenience Food-Focused Shopper Study – June 2023

• Price you can’t control
• Margins you can’t survive on
• Fuel mix you can’t sell  (E15) 
• Fuel trucks you can’t find drivers for

• EV’s on the rise
• Drivers on the decline   60%

“Fuel price 
determines which 
c-store I shop at 
for food.” 



Source: NAG Convenience Food-Focused Shopper Study – June 2023

• Price you can’t control
• Margins you can’t survive on
• Fuel mix you can’t sell  (E15) 
• Fuel trucks you can’t find drivers for

• EV’s on the rise
• Drivers on the decline   59%

“I would not buy 
food from a c-store 
if I no longer 
needed fuel.” 
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Source: NAG Convenience Food-Focused Shopper Study – June 2023

59%
“I join loyalty 
programs 
whenever 
possible.” 



Source: NAG Convenience Food-Focused Shopper Study – June 2023

58%
“I use my mobile 
app if/when 
available.” 



Source: NAG Convenience Food-Focused Shopper Study – June 2023,  NACS CSX Convenience Benchmarking Database

$17.24
Average spend 
in-store on most 
recent visit. 

(vs. $7.50 national average)





Source: CStore Decisions ‘Keys to Growing Foodservice,’ June 2023 (Bounteous + NAG Convenience) 

70%
App users likely or extremely 
likely to order add-ons 
Beverages, snacks, candy, tobacco, alcohol, etc. 



LOYALTY & 
PAYMENTS

OFF 
PREMISE

DAY 
PARTS 

PRIVATE 
LABEL



LOYALTY & 
PAYMENTS

OFF 
PREMISE

DAY 
PARTS 

PRIVATE 
LABEL



Source: NAG Convenience Food-Focused Shopper Study – June 2023

63%
Consumed their 
food purchase at 
home. 



Source: NAG Convenience Food-Focused Shopper Study – June 2023

Top 4 Offering ‘Wish’
• Fresh Prepared Food (35%)
• Healthy / Better for You (33%)
• Made to Order (31%)
• Drive Thru (30%)



Source: NAG Convenience Food-Focused Shopper Study – June 2023

66%
Wish more c-stores 
had drive-thru.



Source: NAG Convenience Food-Focused Shopper Study – June 2023

Top 4 Delivery ‘Wish’
• Made to Order Food (34%)
• Hot Prepared Food (34%)
• Packaged Food/Snack (33%)
• Pantry / non-food Grocery (28%)





“…our packaging and portability 
now allows our guests to 
comfortably eat in their car, home, 
job site or office.”
Brandon Frampton
TXB Vice President of Foodservice Operations
CStore Decisions Interview
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Source: NAG Convenience Food-Focused Shopper Study – June 2023 / CStore Decisions ‘Keys to Growing Foodservice,’ June 2023 (Bounteous + NAG Convenience) 

55%
Shop c-store
before 12noon.

47% of specialty-coffee app users go 
to c-store for breakfast.



Source: NAG Convenience Food-Focused Shopper Study – June 2023

55%
Would visit an on-
site QSR for lunch.

39% said PM Snack
41% said Breakfast  



Source: CStore Decisions ‘Keys to Growing Foodservice,’ June 2023 (Bounteous + NAG Convenience) 

27%
Reported ordering lunch 
from a c-store. 

Higher than any other day part. 
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Source: NAG Convenience Food-Focused Shopper Study – June 2023

62%
Agree c-store private label 
options are comparable in 
quality to branded items. 











Source: NAG Convenience Food-Focused Shopper Study – June 2023

32%
Buy bottled water multiple 
times per week. 

Of which, 14% every day. 
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