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S302.9 Billion

Inside sales

25% Overall Foodservice
~16.5% Prepared Foods






1,501,740



15,017,400



150,174,000



160,000,000

Transactions

Every.
Day.




Grow Baskets
Grow Margin
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714%
sales / store / month
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Understanding "
the Food- Focused
C-Store Shopper

A Foodservice Consumer Study
June 2023

2,002 Respondents

Purchased foodservice items
within the last 60 days

66% satisfied or extremely
satisfied

Many shop every day, or
Mmultiple times per week

Primary Foodservice Purchase:

Dispensed Beverages
(hot/cold/frozen)



60%

“Fuel price
determines which
c-store | shop at
for food.”

* Price you can't control

« Margins you can'’t survive on
 Fuel mix you can't sell (E15)

* Fuel trucks you can't find drivers for

e EV'sontherise
 Drivers on the decline



59%

“l would not buy
food from a c-store
if | no longer
needed fuel.”

* Price you can't control

« Margins you can'’t survive on
 Fuel mix you can't sell (E15)

* Fuel trucks you can't find drivers for

e EV'sontherise
 Drivers on the decline
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LOYALTY &
PAYMENTS
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59%

“l] join loyalty
programs
whenever
possible.”




58%

“] use my mobile
app if/when
available.”




$17.24

Average spend
in-store on most
recent visit.

(vs. $7.50 national average)
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70%

App users likely or extremely
likely to order add-ons

Beverages, snacks, candy, tobacco, alcohol, etc.
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OFF
PREMISE




63%

Consumed their
food purchase at
home.




Top 4 Offering ‘Wish'’

* Fresh Prepared Food (35%)

- Healthy / Better for You (33%)
 Made to Order (31%)

* Drive Thru (30%)



66%

Wish more c-stores
had drive-thru.




Top 4 Delivery ‘Wish’

 Made to Order Food (34%)
 Hot Prepared Food (34%)

- Packaged Food/Snack (33%)

- Pantry / non-food Grocery (28%)



WE ARE TEXAS BORN.

X MARKET




“...our packaging and portability
now allows our guests to
comfortably eat in their car, home,
job site or office.”

Brandon Frampton
TXB Vice President of Foodservice Operations
CStore Decisions Interview
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'SHEETZ LAUNCHES DELIVERY SERVICE




- SHEETZ LAUNCHES DELIVERY SERVICE ,
SHEETZ| CUSTOMERS CAN ORDER THROUGH DOORDASH WEBSITE ANDAPP
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DAY
PARTS




95%

Shop c-store
before 12noon.

4'7% of specialty-coffee app users go
to c-store for breakfast.



95%

Would visit an on-
site QSR for lunch.

39% said PM Snack
41% sald Breakfast




27%

Reported ordering lunch
from a c-store.

Higher than any other day part.
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(on a pizza)













KRISPY

KRUNCHY

CHICKEN"

FRESHLY MADE * PERFECTLY CAJUN

Chegteore

CHICKEN ON THE RUN

BE A /s HERO.










Breakfast Tacos

Fresh-made tacos with generous portions of bacon, sausage, chorizo, or potato and egg wraj
flour tortilla. Top off your taco with salsa verde or salsa roja, or some fresh-cut pico de gallo.

Lunch & Dinner Tacos

Generous portions of beef, pork or chicken, wrapped in a fresh-made warm flour tortilla. Top off W& 2a verde,
salsa roja or fresh-cut pico de gallo

X MARKET

WE ARE TEXAS BORN. |




MARKET

WE ARE TEXAS BORN.

TACOS & TENDERS
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PRIVATE
LABEL



62%

Agree c-store private label
options are comparable in
quality to branded items.
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32%

Buy bottled water multiple
times per week.

Of which, 14% every day.



T
purified
water ;i
BARLOIADISM




GIVING BACK
NEVER TASTED
SO GOOD

A portion of proceeds from every bottle sold
goes back to the community.

= GEFGO,

=/(CEFCO)




OUR BUNS WENT
HAWAIIAN;

Y'ALL WATER
FOR S1

AVAILABLE AFTER 10AM
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National Advisory Group for Convenience Retail

adean@wtwhmedia.com
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